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From the issue dated June 30, 2006

New Magazine Will Cater to the 'Voyeurism' of Harvard 
Alumni

By BEN LEUBSDORF

Bom S. Kim thinks
alumni of Harvard
University have a taste
for reading about, well,
Harvard alumni Ñ a
niche he hopes to fill
with a new magazine
slated to begin
publication this fall.

"We call it a Vanity Fair
for Harvard," said Mr. 
Kim, the president of 
02138, named after the 
Cambridge campus's 
ZIP code. "It's a 
magazine that caters to 
the voyeurism, the 
intense curiosity 
members of this 
community have for one 
another."

Mr. Kim said the 
magazine would not be 
"an alumni magazine in 
the traditional sense. The 
goal isn't to be 
cheerleaders for 
Harvard." Instead, he 
said, the magazine will cater to alumni's desire to read about 
other members of the Harvard "tribe" and their interests, 
packaged "in a fun and interesting way."

02138 is the brainchild of Mr. Kim and fellow Class of 2000 
graduate Daniel M. Loss. It has been almost two years in the 
making and already has a staff of 10 at its Boston office and 
several more employees in New York.

The project has received financial backing and advice from 
David G. Bradley, chairman of the Atlantic Media Company, 
which publishes The Atlantic Monthly and other magazines. 
02138 will depend on advertising revenue and sales of 
subscriptions ($36 for six issues) for funds.

The first issue, scheduled to be published in September, will
report on the "Harvard 100" Ñ the 100 most influential
Harvard alumni. The magazine will be mailed to 50,000
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alumni, some of whom have already subscribed and others who
have been identified as possible future subscribers.

The magazine's Web site (http://www.02138mag.com) is 
already active and features profiles of alumni and six blogs that 
cover topics such as living abroad and sex.

A New Niche

02138 will enter an already-crowded market. About 250,000 
Harvard alumni receive free copies of the official Harvard 
Magazine six times a year, and graduates of Harvard's 
professional schools receive alumni magazines as well. But Mr. 
Kim says his magazine is distinctive enough to carve out its 
own niche.

"Harvard Magazine is very good at what it does, but I think our 
approach and our focus are a little different," he said. "We're 
not as focused on what is happening on Harvard's campus. For 
the most part, we're focused on the world of Harvard alumni 
beyond Cambridge or Boston."

John S. Rosenberg, editor of Harvard Magazine, agreed that 
the publications' different styles and subjects should help avoid 
head-to-head competition.

"I don't know that anyone's going to want to compete with us 
for the intellectual type of coverage and the news stuff that we 
do," he said. "And I don't know if anyone's going to want to 
compete with the profiles and personality stuff that they're 
going to do."

Mr. Kim believes his venture will pay off at Harvard and thinks 
02138 may even attract readers who are not Harvard alumni. 
About 5 percent of subscriptions so far have been sold to such 
readers, and, he said, "we're certainly interested in how it could 
play out in the broader market."

But Mr. Rosenberg noted that about 30 years ago, Harvard 
Magazine tried to expand to a wider audience, and the failure 
of that effort forced the magazine to reorganize and accept 
money from the university, though it remains editorially 
independent.

Even if 02138 succeeds, observers say the model could be 
difficult to duplicate on other campuses.

"This may be one of those cases where Harvard truly is a little 
different," said Rae M. Goldsmith, vice president for 
communications and marketing at the Council for 
Advancement and Support of Education. "It's got a certain kind 
of alumnus who may be willing to subscribe to more than one 
magazine."

"I think it's highly unlikely that this is a model that will carry 
over to other institutions," she said, noting the steep start-up 
and maintenance costs of a high-quality, frequently published 
magazine.

"I don't see a broad change ... happening through independent
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alumni magazines on a national level."
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